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China’s coffee market is booming. Since 2023, China has been home to the world’s highest number
of coffee shops, with the industry valued at RMB 265.4 billion. Leading this trend is Shanghai, which
has emerged as a global coffee industry powerhouse. From the rapid expansion of the consumer
market to the growing sophistication of the supply chain, Shanghai’s coffee sector not only reflects
the dynamism of a major metropolis but also offers valuable insights for Hong Kong in exploring a
new economic growth driver.
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When you walk down Shanghai’s streets, a café is only ever steps away. Living in one of China’s
most internationalised cities, Shanghai residents have long embraced coffee culture as part of
their daily lives. Shanghai is now home to over 9,500 cafés, surpassing traditional coffee hubs
like New York and London, making it the city with the most coffee shops in the world.

Cluster effect drives innovation and fuels local brands

For Shanghai residents, a café is more than just a place to grab a drink; it is a vibrant space for
social interaction, cultural exchange, and creative expression. From exclusive,
reservation-only cafés tucked away in historic mansions to specialty shops incorporating
elements of shikumen architecture, Shanghai's coffee culture is deeply intertwined with the
city’s historical charm and contemporary lifestyle. This fusion has elevated the consumer
experience and given rise to a distinctive “Shanghai coffee style,” turning coffee into a
unique symbol of the city’s identity.

This rich coffee culture has also paved the way for a growing number of outstanding
domestic coffee brands. Specialty chains such as Manner, M Stand, and Seesaw originated in
Shanghai and have rapidly gained popularity across China by offering good value for money,
convenient service, and innovative marketing strategies.

Taking a closer look at Shanghai’s thriving coffee consumption reveals a well-established
industrial ecosystem that spans coffee bean imports, roasting, processing, and retail.
Leveraging its port advantages, Shanghai accounts for over 50% of China’s annual coffee
bean imports. The city also hosts international coffee festivals and related events, attracting
global coffee traders, roasters, and enthusiasts to the city and fostering collaboration across
the entire industry chain. This cluster effect not only reduces operating costs for businesses
but also enhances Shanghai's influence on the global coffee trade.

Capturing global attention with eastern and western influences

As coffee consumption culture extends to third- and fourth-tier cities in the Mainland, the
demand for coffee in China will increase, bringing broader development opportunities. In
this “blue ocean”, Hong Kong can target the gap where the supply of domestically grown
coffee beans in the Mainland remains insufficient. By leveraging low-tariff policies and an
efficient logistics network, Hong Kong can increase the import and distribution of coffee
beans, establishing itself as a regional coffee trading hub.

At the same time, Hong Kong can bolster the efforts of Mainland growers. For example,
Yunnan Province, China’s largest coffee-cultivation region, has seen its export volume grow
exponentially, with its products reaching 29 countries and regions worldwide. Hong Kong
can capitalise on its internal connection and external outreach advantage by actively
hosting international coffee competitions, cultural festivals, and similar events. Such
activities would help Yunnan coffee gain greater recognition and access to a broader
international market while fostering international exchanges that strengthen Hong Kong's
position as a global centre for coffee trade and culture.

To expand its own local coffee consumption market, Hong Kong should focus on creating a
distinctive coffee identity infused with native cultural elements. For example, “Yuenyeung”, a
blend of coffee and milk tea influenced by colonial history and local dining culture, is one of
Hong Kong's iconic symbols. The local coffee industry could innovate by integrating such
traditional flavours into new products. Additionally, incorporating locally inspired design
aesthetics, decor, and merchandise could craft a fresh and unigue consumption experience.

Hong Kong lies within the coffee belt, making it a potential location for cultivating coffee
varieties suited to its environment. Some coffee enthusiasts have already begun experimental
efforts in this area. Although land resources are limited, small-scale pilot plantations could be
established in the New Territories, incorporating green and low-carbon practices. “Tourism +
coffee” cross-sector ventures could provide other opportunities to enrich the local coffee
industry and create a unique identity for Hong Kong as a coffee destination.
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Will Al Replace Humans? Listen to DeepSeek's 'Deep' Insights
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The Hon Ng Wing Ka, Jimmy, BBS JP
CMA Legislative Council Representative

Earlier this year, the domestic large-scaled Al model DeepSeek (Deep Exploration) made a
stunning debut, shocking the world and sparking significant attention and discussion about the
future development of artificial intelligence (Al).

Some friends acted immediately, posing a series of questions to DeepSeek, and the responses
were both insightful and engaging.

Question 1: Will Al replace Human?

"The future is not about competition between humans and Al, but rather how humans can utilize
Al to create greater value."

Al has a powerful learning capability, with thinking and behavior that closely resemble those of
real humans, which is why some people worry about being replaced by Al. We should no longer
view Al as a mere toy; instead, we must harness its "intelligence" to create unlimited possibilities.

Question 2: How should we coexist with Al?

"For families, Al is a new member of the household. For communities, Al is a new friend. For
businesses, Al'is a new employee."

Currently, Al, including DeepSeek, is still a "new employee" that can only handle surface-level
tasks and jobs, lacking the ability to fully grasp deeper skills. Intensive "training" is essential to
enhance its capabilities.

However, Al's learning ability is exceptionally strong, and it is resilient under pressure. After
intensive training and intelligence upgrades, in certain job areas, its performance can even
surpass that of humans.

Nonetheless, there is no need for excessive worry. As long as effective commands are issued and
itis used appropriately, Al can certainly be a good subordinate and colleague.

Question 3: Will Al replace certain job positions?
| would answer: Yes, | am certain that it willl
"For some repetitive jobs that require only basic skills, Al has the capability to replace them."

Therefore, we need to enhance our thinking abilities and transform our work models. We must
learn to manage Al, guide Al, and train Al to become your capable assistant.

Question 4: As we enter a new era of Al, what skills do humans need to possess?
Let's see how DeepSeek can "guide" us.

"The future does not rely solely on acquiring knowledge in a specific field; it is about cultivating
the thinking skills needed to adapt to the Al era."

Al will only provide answers and explanations; it is still our job to process deep analysis and
decision-making.

Al excels at imitation and rapid evolution, but when it comes to seeking innovative
breakthroughs, humans still hold the advantage.

In an age of information explosion, knowledge is updated rapidly, and we must create value
alongside Al. We cannot rely on one single skill to succeed; we must actively reform, transform
proactively, effectively utilize high technology, innovate the industrial chain, and seek new
economic growth points.

If you understand Al and can harness its capabilities, | can assure you: Al will definitely not replace
youl

OB SRR BEAG  EEER -
Be well-prepared, make good use of technology,
think innovatively, and let your business soar. )y
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Maximising Funding Opportunities to Drive Growth
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Professor Simon Wong BBS JP,
Vice President, The Chinese
Manufacturers’ Association of Hong Kong

In recent years, businesses have actively pursued upgrades and transformations to navigate
intensifying market competition and an increasingly complex geopolitical landscape. Many have
adopted diversified growth strategies, such as expanding into new business areas, establishing
production lines in ASEAN countries or Belt and Road regions, and tapping into emerging markets.
Throughout this process, various support measures introduced by the SAR Government—particularly
in the area of funding—have played a crucial role in helping small and medium-sized enterprises
(SMEs) remain competitive.

Take the Branding, Upgrading, and Domestic Sales Special Fund (BUD Fund) as an example. Since its
launch in 2012, the fund has approved a total of HKD 6.2 billion in grants, benefiting approximately
6,700 enterprises. Similarly, the SME Export Marketing Fund (EMF), established in 2001, has
processed over 320,000 applications, with total funding nearing HKD 6 billion, benefiting around
60,000 enterprises. These initiatives have been continuously expanded and refined in response to
evolving market conditions and business needs, enabling SMEs to adapt more flexibly to challenges
and sustain their competitive edge.

The government’s ongoing commitment to supporting SMEs is evident in this year's Budget, which
includes an additional HKD 1.5 billion injection into the BUD Fund and the Export Marketing and
Trade and Industrial Organisation Support Fund. Further improvements to the application process
have also been introduced. For example, the Easy BUD scheme now allows applications every three
months instead of every six, and the funding scope has been expanded to cover online sales
platforms and professional fees related to establishing new business entities in eligible markets.
Additionally, the government plans to consolidate the EMF into the BUD Fund after the EMF's special
measures expire on 30 June 2026. This consolidation aims to encourage businesses to promote their
brands while upgrading and transforming, thereby accelerating the development of quality
productive forces.

However, the government has also adjusted the matching ratio for the funding schemes, shifting
from 1:1 (government to enterprise) to 1:3. The government’s initial disbursement has been reduced
from 75% to 20%, and the total approved funding an enterprise can receive is now capped at HKD
800,000. While this means businesses will bear a greater share of project costs, the government’s aim
is to allocate limited financial resources more prudently and effectively, ensuring the sustainability of
these funding schemes. From another perspective, this adjustment encourages companies to be
more strategic and deliberate in applying for and utilising funding, ensuring that public resources are
maximised. We hope the business community will understand and gradually adapt to these changes.

At a recent briefing session hosted by the Trade and Industry Department, representatives from the
CMA put forward several recommendations regarding the implementation of these enhancements.
Firstly, a CMA membership survey conducted at the end of last year revealed that approximately 30%
of respondents expressed a need for greater funding support for local market expansion activities,
highlighting the growing importance of the domestic market for many businesses. In light of this, we
propose that even after the merger of the EMF and the BUD Fund, support for local market expansion
should be retained or even enhanced. Additionally, we suggest raising the funding cap and
expanding the scope to include local branding and marketing initiatives. To better align with
companies’ global supply chain strategies, we also recommend expanding the BUD Fund’s coverage
to all economies, providing greater flexibility.

Furthermore, we advocate for simplifying the BUD Fund’s application process and requirements,
adopting a model more closely aligned with the EMF. For instance, the Easy BUD scheme could mirror
the streamlined approach of the EMF, making it easier for SMEs to access financial support while
reducing administrative burdens.

Despite the volatile international economic landscape, both the Central Government'’s Work Report
and the SAR Government's Policy Address and Budget reaffirm a strong and unwavering
commitment to supporting the stable growth of SMEs. We encourage the business community to
take full advantage of these support measures, explore new opportunities, and invest with
confidence, driving the development of high quality productive forces and ensuring long-term
success.
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A team of researchers at City University of Hong Kong (CityUHK) ingeniously integrated a spring-loaded
telescopic leg beneath a quadcopter, creating an innovative hopping robot, named “Hopcopter”, which
defies conventional boundaries. This breakthrough in robotic mobility has achieved unparalleled agility
and efficiency, opening new possibilities for applications in complex environments.

Led by Professor Pakpong Chirarattananon, in the Departments of Biomedical Engineering (BME) and
Mechanical Engineering, the Hopcopter team developed a hybrid robot that is capable of seamlessly
transitioning between aerial flight and terrestrial hopping by integrating a passive telescopic leg with a
nano quadcopter.

The research, titled “An agile monopedal hopping quadcopter with synergistic hybrid locomotion”, was
published in the journal Science Robotics.

Flying robots like quadcopters have become increasingly popular in recent years for recreational use,
surveillance and research. Despite their widespread use, they have limitations, such as short flight time
and limited load capacity.

To address these limitations, the research team added a spring-loaded telescopic leg to a quadrotor,
creating the Hopcopter. This passive elastic leg enables energy storage and release without the need for
direct leg actuation, allowing the robot to efficiently alternate between flying and hopping and
extending its operational time.

As a demonstration shows, the Hopcopter can move easily, hop, take off mid-hop, and fly like a regular
quadcopter. It can hop at 2.38 meters per second and reach heights of 1.63 meters, surpassing the
capabilities of state-of-the-art jumping robots. Hopcopter can also navigate uneven surfaces for search
and rescue missions and use its leg as a bumper to prevent damage.

“Hopcopter's ability to switch smoothly between flying and hopping could increase its range and
operating time, making it a valuable tool for various industries,” said Dr Bai Songnan, Postdoctoral Fellow
of BME and co-first author of the studly.

“We are excited to see how this technology can be adapted and applied to address various challenges in
robotics and beyond.” added Professor Chirarattananon.
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Representative: Mdm Tsang Wai Chu (Manager)
Product: Snacks
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Kam Tai Investment & Trading Company Limited
KR w2 (BI@KE)
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Representative: Ms Yuen Kam Ying (Vice President)
Product: Biscuit, pastry
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Kay Bright Limited
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Representative: Mr Tadanori Soda (President)

Product: Electronics manufacturing services,
international trade
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Good Channel International Limited
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Representative: Mr Ng Wai Lun Wayne
(Founder & CEO)

Product: Official Direct Representative of the Gemopolis
Free Trade Zone. Specialized in legally
establishing 100% foreign-owned Thai holding
companies and providing comprehensive Thai
business consulting services.
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Our Members—Welcome!
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Heavy Taste Catering Group Limited
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Representative: Mr Tse Kwong Chak (Manager)
Product: Catering
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= Tai Hing Investment Limited
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& Representative: Mr Cheng Yu Yao (CEO)
£ Product: Gold jewelry
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Unitrion Food Limited
R BRI (BH4AKE)
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{ Representative: Ms Lo Kam Sze (Managing Director)
Product: Noodles
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' : AJC Investment Limited
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Representative: Mdm Sara Chan (Executive Director)
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Hong Kong enterprises offer job vacancies of various industries and

employ young people in accordance with Hong Kong laws

ERARTRRMKEEBRRIRUNEE
BRUFERBH#S18,0008 528 EE:

Enterprises must offer a monthly salary comparable
with market rate for sub-degree holders and no less than
$18,000 for university graduates

sﬂﬁﬁm 60% lamz,ooo ALR
Monthly allowance granted to enterprises =
160% of monthly salary capped at $12,000
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Talks, hotline, social media group, legal consultation,
counseling service, group activities, visits to enterprises
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UL AR ER
Hong Kong residents aged 29 or below
with sub-degree gt;hf'gher qualifications
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SEEBIEE
Enterprises with businesses in both

Hong Kong 'éj;?‘iéﬁ;inland cities of
~ theGreater Bay Area

Et28IE¥15Details on the scheme
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Application deadline

- 31.12.2025

&3 Enquiry

2969 0446 [ 2969 0460
$R32/SE R ZE R

Submit / apply for job vacancies

www.jobs.gov.hk/gbayes

BTR

Labour Department
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