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H ong Kong enjoys a favourable geographical location, natural deep-water harbour
and a flourishing tourism industry. Hence, the city is extremely well-positioned to
become a regional cruise hub. In view of this, the Government in recent years launched a
major tourism infrastructure project of building the Kai Tak Cruise Terminal on the former
Kai Tak Airport runway - aiming to use the terminal as an new attraction to develop the city
as a popular travel destination!

The Terminal is the first completed project in the Kai Tak Development Area. It is
equipped with two berths each with the capacity to accommodate the world's largest
liners of 220,000 gross tonnage. The
first berth of the Terminal, with an overall
project estimate at MOD price of $8.2
billion, welcomed the berthing of the first
cruise liner Mariner of the Seas owned
by Royal Caribbean International on
June 12. The second berth is expected
to be commissioned in 2014. By then,
this significant infrastructure, coupled
with the two existing berths in Ocean
Terminal, will mark a new milestone
representing Hong Kong's resolution
to advance its tourism industry by
developing.into a regional cruise hub of
Asia.

The well-equipped Kai Tak Cruise

Bivaniiena |

Terminal provides world-class terminal facilities. For instance, the terminal building
will have spacious boarding clearance, waiting and luggage areas for passengers to
comfortably and swiftly complete boarding clearance procedures and pick up their
luggage. Five Spanish-made boarding bridges will also be flexibly used for the two berths.

At the top of the terminal building, there will be a rooftop garden measuring 23,000
square mefres in area. To be named Kai Tak Cruise Temminal Park, the garden centred
in the Victoria Harbour is set to become one of the Hong Kong's largest rooftop gardens.
Subject to the construction progress and the planting work at the rooftop garden, the
terminal building and the rooftop garden are expected to open in the third quarter of this
year, allowing cruise passengers and local residents to relish the magnificent paranomic
view.on both:sides of the Victoria Harbour. For the Terminal's ancillary commercial
facilities, the terminal operator responsible for the terminal management is currently
recruiting tenants and the first batch of shops are expected to open in the forth quarter.

At present, Hong Kong still lags behind regions including Europe and North America
in cruise tourism development. In majority terms, Hong Kong tourists still travel by air and
the city's existing cruise liners are mainly bound for neighbouring ports in the Southeast
Asia. However, it is believed that after the Terminal opens, citizens' interest in cruise
products will increase. This will then drive the development of a new cruise travel model
and further stimulate the city's tourism and retails trade development.
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Government

of the Hong Kong Special Administrative Region (V)
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In the last issue, we have introduced the functions of the Innovation and
Technology Commission and the Intellectual Property Department under the Commerce
and Economic Development Bureau. In this one, we will present to you the InvestHK
and the Communications Authority.
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InvestHK

InvestHK is led by Mr. Simon Galpin. Established in July 2000, InvestHK's vision is to
strengthen Hong Kong's status as the leading international business location in Asia. Their
mission is to attract and retain foreign direct investment which is of strategic importance to
the economic development of Hong Kong. In all services, they apply the following corporate
values: passion, integrity, professionalism, customer service, business friendliness and
responsiveness.

InvestHK works with overseas and Mainland entrepreneurs, SMEs and multinationals
that wish to set up an office — or expand their existing business — in Hong Kong. They offer
free advice and services to support companies from the planning stage right through to the
launch and expansion of their business.

Communications Authority (CA)

The Chairman of the CA is Mr. h—
Ambrose HO, SC, JP. It is an independent .
statutory body established under the
Communications Authority Ordinance
(Cap. 616) on 1 April 2012, and is a unified
regulatory body overseeing the converging
telecommunications and broadcasting
sectors. The CA is empowered to perform
the following functions: tendering advice
to the Secretary for Commerce and
Economic Development on any legislation, legislative proposals and regulatory policies
relating to telecommunications, broadcasting, anti-spamming or activities connected with
the telecommunications or broadcasting sectors; making recommendations to the Chief
Executive in Council (CE in C) on applications for and renewal of domestic free television
programme service licences, domestic pay television programme service licences and sound
broadcasting licences; granting and renewing non-domestic television programme service
licences and other licensable television programme service licences; dealing with complaints
about broadcasting and telecommunications and impose sanctions on the broadcasters and
telecommunications operators for contravening the various provisions and requirements.

In the next issue, we will continue
to introduce the Trade and Industry
Department to familiarize you with its
functions.
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n the last issue, we have learnt that the

Qualifications Framework (QF) is a hierarchy of
gualifications and a set of generic level descriptors
(GLD) is defined to outline what a holder of a certain
qualification knows and can do. QF consists of seven
levels, from level 1 to level 7 in an ascending order,
with level 1 equivalent to competence of a secondary
3 school student and level 7 to a doctorate degree
holder (see figure on the right).

What is GLD?

The Education Bureau has defined a set of
GLD to help the public identify and understand the
outcome standards and competencies that should
be attained by each of the seven levels. The GLD
is applicable to all sectors to facilitate the interface
between academic, vocational and continuing
education; they describe the common features
of qualifications at the same level to facilitate
the interconnection between the academic and
vocational community, and, as outcome-based, are
used to locate a qualification at a particular level on
the framework.

The GLD describes the requirements of each
level in four aspects: "Knowledge & Intellectual
Skills", "Processes", "Application, Autonomy &
Accountability" and "Communications, IT and
Numeracy".The level of qualifications recognized
under the QF must be determined based on the
GLD. For details, please visit http://www.hkgf.gov.
hk/guic/HKQF_GLD.asp.
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Inquiry:

Qualifications Framework Secretariat

Tel: 2836 1700
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ormed for more than 13 years, Synergy

Group Limited is one of Asia's leading
companies in eco-friendly circulating water
treatment and descaling technologies.
The company's designed SYNERGY®
Integrated Circulating Water
Treatment System can effectively )
save energy, greatly reduce \
traditional chemical treatment
dosage, remove and prevent
scale, destroy Legionnella and
bacteria, prolong the lifespan
of cooling systems, enhancing
production efficiency
and ensuring a healthy
environment.

R R B AR A AN SR

Executive Director Kerry Choi
said that in the last 13 years the
positive results of circulating water
treatment applied on central air-
canditioning system have already
been confirmed by their customers,
include pickling or manual
cleaning of condenser tube is not
required forever, small temperature
difference always maintains at
low level, thence achieve energy
saving effect and prolong useful
life span of the HVAC system.
In recent years, a new field has
been successfully developed. The
system also applies on industrial
circulating water treatment, which
resolves the variety of problems
arose from using circulating cooling
water by manufacturing industry. For instance, in injection
molding industry, the water scale and bio-film generated
in the circulating cooling water could reduce heat transfer
efficiency, making the production process and finished
goods become unstable.

Choi added that SYNERGY® Integrated Circulating
Water Treatment System can effectively remove
and prevent scale and bio-film, destroy Legionnella,
bacteria, moss and algae, clean up the circulating water
continuously, so that circulating cooling water can always
maintain the best cooling and heat transfer capabilities.
The hydraulic oil temperature can thus be stabilized, the
original designed cooling time of injection mold can be
restored and maintained, thus shortening the production
cycle time and greatly increase production capacity. On

BEEeEX2EAAER
BAAGERA B M [SYNERGY fEHE
KEEREBES | — @A (EFUBHREFKE ' %
KERTTEEE)  FARATERRES Ml
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/B : kellyn@synergyglobal.com.hk) =

Free ftrial offer for CMA members

CMA members now have a chance to trial
SYNERGY® Integrated Circulating Water

ol Treatment System one month for free
. ' (without the need to uninstall existing
‘».  water pipelines and operations are

HedmmM-

top of that, the system helps to keep the cooling tower
clean and prevent system corrosion. This not only can
extend the cooling system's lifespan, but also save the
maintenance and repair costs for tools such as injection
molding machines and molds, as well as saving a lot of
workers.

Currently, SYNERGY® Integrated Circulating
Water Treatment System is widely adopted in places
including China, Hong Kong, Macau and Taiwan, in both
commercial and industrial sectors, such as manufacturing
plants, cold storage, commercial buildings, shopping
centres, hotels, resorts, banks and hospitals. Clients
include a host of renowned businesses like The Link
REIT, MTRC, Times Square, Brilliant Cold Storage, Multek,
Topsearch, Winner, Kader and Star Industrial.

-

[SYNERGY fEBKARS BIE R4 |
"SYNERGY® Integrated Circulating Water Treatment System”

unaffected during installation) and only need to start paying after satisfactory completion of the frial.
The limited quotas of three will be given on a first-come, first-served basis. For enquiries, please
contact Ms Ngan of Synergy Group Limited (Tel: 3904 9988 / Email: kellyn@synergyglobal.com.hk).

it D@ REFREE N ERERSE SR 2EANERTY  IRSRREBATE TR - HREEPEEE

Remarks: The above offer is completely between Synergy Group Limited and CMA members. Any dispute
over the offer's contents is unrelated to the CMA.
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New trends of upgrade and transformation -
charging into chinese mainland’s online market
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In face of a harsh operating
environment, many Hong Kong
companies running factories on Chinese
mainland are attempting the path of
upgrades and transformation in recent
years, in a bid to build up their own
brand and open up the mainland market!
However, developing a retail market is
definitely not an easy task, and the skills
regarding online sales management and

brand marketing are especially difficult to grasp, all of
which have discouraged a multitude of manufacturers
without retail experience from starting retail business.

Among the wide range of sales and promotional
platforms, the internet is a relatively low-cost channel.
As a result, in response to the demand for it, a new
type of brand development service packages targeting
conventional manufacturers have emerged on the market
in the past few years. These packages widely cover a
whole range of services — from product development,
promotional strategies, market positioning, package
design, storage and logistics to website-related
assistance, customer services and even compiling
sales reports! With the help of experts, manufacturers
can use the online platform to build their own brand and
accumulate a loyal customer base. After establishing a
solid foundation, they can also consider setting up their
own counters or even outlets to develop their mainland
market!

In chinese mainland, online shopping is already
very common. Currently, Tacbao Marketplace and
Tmall.com are most popular shopping websites, whose
total transactions in 2012 exceeded RMB 1 trillion —
79% of local online retail sales — making them the vital
battlegrounds for brands targeting the local e-commerce
field. A myriad of familiar HK brands such as Maxim's,
Kee Wah, Lukfook Jewellery and Sasa have also
embarked the high-speed train of online shopping by
setting up their web-shops on the two websites. Although
"Made in Hong Kong" still carries certain advantages
in brand effects and product quality, one thing worth
attention is that HK manufacturers also need to have in-
depth knowledge about the local online sales culture, so
as to seize the opportunities for a share of the local web-
market pie.



Tips for online sales in chinese
mainland:

1. Peculiarity = The local online market is an arena of
intense contest, so a product has to be highly distinctive
to stand out. We encourage HK companies adopting new
formulae and packages in order to make local customers
to be much acceptable for products with higher selling
price. Participating in local price wars, however, is not
advised.

2. Accurate market position — manufacturers need
an exact market position to attract the flow of quality
customers bringing relatively high transaction amounts.

3. Suitable online platform — HK businesses need
to place thier products based on the features of different
e-sales platforms. For example, in Taobao Marketplace
where creative products are well received, producers
can use more daring sales and promotional strategies;
on the contrary, Tmall.com suits products more to the
conventional end.

4. Simple and user-friendly web-design - a simple,
easy-to-use and visually attractive interface can bring
customers a pleasant shopping expenence.

5. Enrichment of shopping experience - Chinese
mainland customers generally like the idea of discount.
To develop customers' loyalty, companies can therefore

RIBTOALCON - arwa e s )
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use such sales technigues as "special discount" to let
them feel that they have taken some advantages during
the shopping process.

6. Effective deployment of resources — While
developing their online market, HK companies should
not ignore their existing businesses. Instead, they can
consider having two-track development - using different
departments' strengths in an overall full cooperation to
achieve success.
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Source: Dreamfish Digital Media Ltd
Website: www.dreamfish.com.hk
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Fascinated with LP records - re-mastered records
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| +&245 In the past 10 years, we have witneéssed the revival of LP records, hawever the
developments are far from ideal. <Over 10 years ago, many record companies joined
the rush of publishing re-mastered records by simply copying famous old records to target

[R#& L)\ﬂ%ﬂ RS  DEBERRAER - KTHEHES hi-fi lovers. Obviously, their only goal was maximum profits, so it was no surprise these
AEEKEZIEES BUEER EEBEZLISEEELNGR  HE so-called re-mastered records were merely computerized versions with unnecessary
ERETEAT | additions and random deletions, resulting in music — well, bad music, to our ears!

Going against the current was a handful of smaller publishers who actually treated
music with the respect it deserves. For example, Analogue Productions has released a
series of jazz recordings by Blue Note that did sound like real music. This is because
AP used the original master tape for re-mastering, and republished it in a 45RPM duo
disc format, the sound quality even exceeded the original. More importantly, the prices
were very reasonable compared to the so-called classic records that have skyrocketed to
astronomical figures. What more can we ask for?
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HHE KR4 SR : Diatonic Precision Audio

Source: Diatonic Precision Audio

Website: www.dp-audio.net

#3k : www.dp-audio.net




CMA Monthly Bulletin

a L Eﬂﬁ ATFIER  SRETHERLT Company name: Tsantali (Asia) Limited
by 5? 1) . o FHRER ETESEIEXE Company representatives: Director Mr Tsoi Siu Lam
= i mpgny vist LN  FHREREFAE Business nature: Greek product trade agent
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- E LE%%%E%E% After thoughts on the visit:
1 S Last week, Mr Yau and Miss Poon visited our company.
INEFF R RIEE R
ﬁ*ﬁ‘@%ﬁc{: S ERBAR During their visit, they shared with us The Association's of
AN 7 E FMITH
1 JFT:‘:E EeFe s Hong Kong's experience in organizing member activities with
= = Bl R
its members. Apart from that, they also offered their valuable
ViR IESE R AR
%Fﬁ@*{ﬁﬁﬁﬁ&ﬁ opinions on helping companies develop complementary
Bl E N
ﬂﬁfiﬁ’]?ﬁﬂé%ﬁﬁﬂ relationships and products our company helps to market as
=] .} /I
3 an agent, such as Greek wines and olive oil products. Not
HEASEERRAESR
# Eié,{;ﬁﬁ S S only has the visit largely benefited our company, but it has
= RlEmR %
1O 8 ) T R ELA enhanced our mutual understanding and cooperation with
k) =2 ' =
CMA - reflecting CMA's support and caring for its members.
BRTHEEEHESHN
LBV NETRBLEREREETD - HEBEvivian@oma.org hk
To arrange company visits, please email vivian@cma.org.hk
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)  Member Offers

ML #HEEEEEFERBS 2

- - month _
Four Dwrections eCata[og free trig

ERMWI\EHE

Cb{porate(kiqpus

RlEgeeatErn cE8 AamraERENEEEAE FEGHGESE
&8 H + BFEFESDB 87 &H AppGreenZFF504Em @ B AEERNFHIE
EEfE & « A HApple App Store 2Google Play Store T& + 2 ERiEH °

o - ZEEERMOR codefEf - gEEFAHIRIZ H - MEBREBMEST - S
ESANEERG  FREAUEATERA - Z B S reEERNAPYE R BSEM
EFMEHAEE - AESMA -

Four directions offers CMA members a one-month trial of a mobile app
hosting 50 products powered by AppGreen. It is globally connected which can be
downloaded by Apple App Store and Google Play Store.

In addition, the .
App provides QR Code
which can help to save
printing expense. its
paperless design and
an easy-to-manage
system can really help
to save administration
costs. What's more, the
App can directly notify
end-users about product
and service updates
and latest promotions.

i W B 4 Terms & Conditions

« BHUE 2013F 7T A1 HE 2013 F * Promotion period from 1 July 2013 to 31 Dec 2013.
12A 318 * One-month free trial for CMA members.

s IEEEEFRTEESH R F8App * User need to upload product information
EX—@EA themselves.

s EFRETEAEREE * The app supporis iPhone, iPad and Android phones;
s FFENEFER FTEMAHGZE for enquiry on support of other platforms, please
iPhone, iPadEAndroid Phone + iRE contact customer service hotline of Four Directions.

SFF R T & R PR - * For details, please call for free telephone
o SHEETRMR - FEREEN - consultation during business hours.
» NI FE - OHEIERERERTE » If there is any dispute, Four Directions reserves the
¥ - final decision.
HEEEREE 365753982 CMA Enquiry Hotline: 3575 3982

NBERTRESNES  HEHALES
B2 RAFRRAENEEOESES | 2R
RERATAEALLIEHEIE[ 2R/ \2E]
B oA/ UEE LD PERFESRss BEEEERESEIRR
AlEE  ARFRATEIE E_ES | mrELS/\EE

BRe® B0 LHATH [ O2R/ S8 | o [ O2RRR/ER) - JEZER
EREEE TSNS ERHEAS - SIRETHE

Octopus is not only a kind of commodity but also a premium. Octopus Cards
Limited offers enterprises with Corporate Octopus with tailor-make card face design
and company logo imprinted to reinforce the corporate identity and increase brand
awareness. It is definitely a unique and handy corporate gift to your clients and staff
in marketing promotions and company events.

CMA Members are now enjoying special offer of bonus Octopus when
ordering Corporate Octopus or Corporate Mini Octopus. Bonus quantity varies
depending on order size.

ATBRIETEE A FH R |

Special bonus is offered even when ordering the minimum order quantity!

INETE%10,0005R 8 L | [blfEmE

Order 10,000 pieces or above - Receive up to
P A :

[R5 R =i | ”( l 3005&*

Corporate Octopus 300pieces®

[ {5 R 1R\ 28 2205%*

Corporate Mini Octopus 220pieces®

*RRIRATIN = & AR GRIE EFE S M *Same design as the ordered Corporate Octopus
o [eMARNGER | B[ ¥AR#EIR\3E R |  Remarks: The minimum order quantity for Corporate
THEETE 5 B R50038 B 1,0008% Octopus and Corporate Mini Octopus is 500
EEE L B : 311012013 Ipleces and 1,000 pieces respectively
Offer Expiry Date: 31/10/2013

2250 2061 () | 2002001 Gieig) SMAEDQuiybotine:
(R RS AR Winkelsp) Sdmge-tan)

(Please guote your CMA membership number)
= H : corp-enquiries@octopus.com.hk

Email: corp-engquiries@octopus.com.hk
#B4k : www.octopus.com.hk p-eng i

Website: www.octopus.com.hk
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here is no doubt that shiny and fresh clothing

leaves good impression. Yet light-colored
clothes can easily turn yellow after repeated
washing and look worn. While some goes
for the bleach option, chances are the
original color may fade away and the
stains remain. Believe it or not, there is a
simple way that does the trick. Now let us
show you how it works.

CMA Monthly Bulletin

I =FRRAR LR RAIER ?

How to remove yellow stains on clothes?

Boiled spinach water works
wonders

First, put the spinach in the pot half filled with
water, cover the pot and heat it up until the spinach
is well cooked. Turn off the heat and let the spinach
water cool off. After that, soak clothes with yellow
stains in the spinach water for about 10 minutes
before washing them in the washing machine. You
will be surprised how the stubborn yellow stains are
just gone in seconds.

So how does a pot of spinach water outshine
washing powder when it comes to removing the
yellow stains? The reason is that yellow stains
on light-colored clothes are formed by proteins,
while spinach contains biological mold that will be
dissolved into water under high
temperature. As biological mold
can break down proteins,
spinach water therefore

can easily remove yellow
stains on clothes. Give it
a go and see how this both
green and economical
method can keep your
clothes as good as new.

MERNE

Introduction of New Members

‘7 : Recycle City Group Limited
Company : REBEEFEEGRAF
fRF: E=HEmEs
Representative : Director

Mr Hui Ka Ho Denver

Ef: BUEEFHE
Product : Receyling

: £
ENE

7 : Richful Deyong Corporate
Management Limited
Company: BEEXFEERERAF
e
Representative : Director
Mr Chen Hong Song
ER: EEE
Product : Accounting
sevices

%] : Shoppingnet HK Limted
Company: ERRMAERELR
Kz EESREFLL
Representative : Director

Mdm Cheung Chun Fong

ER : EX{RER

‘%] : Natural Group Company Limited
Company : BHASERERA R

i  BERE SRR EE
Representative : Creative Director

Mr Kwok Ka Ho Boris
Em e
Product : Design

28] : Pak Hei Marine Products
Company: & B&k

iR FESEE I
Representative : Manager Purchasing
Ms Kwong Suet Wing
ERER

Product : Dry seafood

Product : Herbs
products

48] : Yat Sun International Limited

Company : BFTREERA A

R : HTES ADTEE

Representative : Managing Director

Mr Liu Yau Hang

ER  EREaRLER
Product : Canned abalone

& dried seafood :ﬂ -

47 : Po Fat Fumniture Co Limited

Company : RBERFRAF

iR ES ERMEE

Representative : Director

Mr John Yeun

Ef  RARKS

Product : Furniture &
mattress

47 : Yu's Trading Company
Company : ®ER AL

iR | B RUELE
Representative : Manager

Mr Tony Yu

ER: BERY R

Product : Apparel & accessories

7 : Luk's Button Industrial Limited
Company : RSN THEERAF

iR ESRRNLE
Representative : Director

Mr Luk Siu Ming
ER 81
Product : Buttons

47 ! Young Line Global Limited
Company: EEREERLA
fF ES0E0 gEELE
Representative : Director

Mr Sze Hoo Huai Kevin
ERFR

Product : Handbag

47 : Gold City Technology Limited
Company : ©H#EERAF

& ES T EE
Representative : Director

Mr Philip Hung

ER  AET

Product : Camera strap

[

47 : South China Rebom Resources
(Zhongshan) Company Limited

Company: EEEEER(PL)FRAE

i ES FEREE

Representative : Director

Mr Lee Tat Hing

Ef: BUBE

Product : Recycling

business

7 : Goldland International Limited
Company: BEERERAF

fiz A8 BREEL
Representative : President

Dr Law Chau Sing Rocky

ER : E¥ERE
Product : Business Zua
DDnSUIting ;llll;?ln:l
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o 50 [exus 1IS550 |- SPOR | il
B

port S Model:Sport S+ ModeMEA[ 42
Hﬁﬁ&%'?ﬁM&iﬁ?%mH;

BPFRIB - Lexus 1S350 F SPORTHYBIH
BRIRRET ' BEEE BB R E 52 - IR
FE o A - Il REEEHEBE - Hlexus LFA
MEBEERNTB LB - BEERERTAR

a5 BE _‘Ei.%+"‘1xl1$&'f BEEME

With multiple driving modes available, Lexus IS
series stands out with exceptional power and

versatile performances. The Sport S Mode and Sport
S+ Mode, both exclusive to 1IS350 F SPORT, can boost

the responsiveness of the engine and transmission
as well as the stability and control of the car.
Acceleration is smooth and accurate with the
8-Speed Sport Direct Shift (SPDS) Transmission,
which brings the control and dynamics to a
new level. Inspired by professional sports
cars, the front seats provide optimal support
and comfort with a perfect fit. In addition, the
unigue movable meters inspired by LFA further
complete the supercar driving experience
with bezel that changes color according to
the driving mode and shifts when displaying

different information.

CMA Enguiry Hotline: 2820 4020 (Hong Kong) / 2880 4151 (Kowloon)
Source: Crown Motors Ltd

AT i @#E % Published by Membership Division
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