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The news of low real property price,
high rental yields in Japan excites
many Hong Kong investors. In addition
to discovering foreigners can purchase
house in Japan, they also know that
the real property price in Japan is
comparatively lower than other developed
countries. Actually, there were news about
real estate in Japan, but it did not interest
investors because of the high exchange
rate and the economic depression.

Nevertheless, in recent years, there
are good news from Japan constantly,
such as the World Cup Rugby 2019,
Tokyo Olympic Games 2020 and
gambling embargo, etc. The atmosphere
of investment turns to be attractive.
Nowadays, the price of real estate in
Tokyo is 40% of that in the early 90s. The
real property price in Osaka now is 25%
of its highest price. Those in other districts
have even fallen for more than 80%, and
the situation continues in some districts.
The chart below shows that the real
property price in Japan has risen since 2012, but the price
in Tokyo now is still 10% lower than that in 2008. Other
countries like the UK, Canada, and even Hong Kong, the
real property price is already higher than the one in 2008.
Thus, investing the Japanese real property is beneficial.

The entrance fees of investing Japanese real
property become the attraction. A 20-year-old apartment
in the size of 200 feets only costs HKD700,000 to 800,000.
To purchase house in Osaka just needs HKD500,000 to
600,000. The price of investing in uncommon districts is
merely HKD200,000 or
below. That explains
why it catches the eyes
of the new generation
in Hong Kong. It is
not surprised to own
even a building if
the investment is 10
millions or above. In
Hong Kong, several
million dollars can only
buy a small flat, but
the same amount of
money can make one
the owner of a building
consisting of 10 fiats in
Kansai. Since the price
is low, the rate of rental
repay is comparatively
higher.

[ CMA Monthly Bulletin ]

Generally, the real property right in Japan follows
permanent land right. The treats between foreigners
and Japanese are equal, which is more favorable than
investing the real estate of other countries. Investors
therefore are able to be the developers and decide the
property is for residential building, hotel, office or shopping
mall without paying the land premium. Investors can get
satisfactory repay by changing the use of property.

Some investors think that the tax and fees of investing
Japanese real property are expensive and the process
is complicated. In fact, the commission, stamp duty and
other charges are about 5 to 6% of the property price. If
the property owner applies for bank lending, the service
charge is about 1 to 2%. The owner also has to declare
their income from renting their property regardless of the
amount. The rate accords to the personal income, but is
generally lower than the 15% in Hong Kong. For example,
the rental income is HKD10,000 per month, the tax will be
below 5%. Under suitable tax arrangement, the tax paid
by the investor should not be more than 20% in total. For
those who choose to leave and have eamed after selling
their properties, they have to pay the value-added tax
(VAT). If the duration property ownership is less than five
years, the VAT is 30% of the earnings, otherwise the VAT is
merely 15%. Thus most investors prefer the second option.

In the past two years, Bloomberg news often reported
a positive message that "Japan is Back'. In a long-term
stable leadership, it suggests that the economic revival will
go ahead in Japan. In other words, it may be the best time

to invest Japanese real property! By
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Advertorial Feature

Ms. Susanna Ng, E-Tech Management Company Limited
Concern the development of environmental protection
Expand the Green industry in Hong Kong
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"The image of environmental practitioner is reclaimer, or even rubbish collector. | hope
to change this image to be green ambassador!” Ms. Susanna Ng, the Managing director
of the E-Tech Management has devoted herself to the recycling for more than 20 years.
The recycling items are mainly computers and hardware wastes. The lag of environmental
protection development in Hong Kong comparing with other districts around the World
concems Ng badly and makes her contribute to it.

"According to the Report of Environmental Protection Performance Standard released
by the Yale University based on the environmental protection performance of 149 districts
and countries, Hong Kong is excluded from the first 100 places, which is far behind the
countries nearby." Ng is experienced in environment protection. She has even set up a
large factory in Tuen Mun to recycle electronic wastes. She points out that Hong Kong
people must understand the cument situation and meet with the government positively for
the making of relevant policies in a long run! She suggests the government implement the
source classification, waste charges, producer responsibility scheme and the waste plan,
as well as setting up 10 billion funds, which in tum moves the industry towards international
standard. Besides, Ng hopes the government will improve the training of the industry to
make it competitive and keep the pace with other countries.

For the industry itself, being united is a priority, in addition to improve the level of
employers as well as the service quality. To make the industry meet the international
standard, it tends to adopt high technology and international management system. "If the
industry adopts suitable measurements, strives for professional certification, ensures the
cleanliness and safety of factories, the expenditure on insurance will also decrease."

Ng serves several positions related to the industry. She also exchanges opinions
positively with different environmental protection organizations and in government
conferences. Issues covered include the lack of lands, rise of salary, expensive rent and
lack of talents, which reveal the difficulties being faced by the industry. Ng encourages the
industry to invest in mainland China. She hopes the government to play a role as the bridge
of communication, and comes to a conclusion with relevant organizations about allowing
local environmental protection industry enters the mainland China with exemption of extra
fees.

As an experienced member of the CMA, Ng knows the representation and the
influence of the association well. She believes that more paricipation of CMA from the
government on policy making ensures the development in a long term.
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The new promotion experience, innovative and creative marketing strategy
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Ithough many

shops can cut
their rental cost by
moving upward, the
problem of promotion
follows. The old-
fashioned promotional
methods obviously
cannot catch the eyes
of consumers. The new
mode, which has mixed
traditional methods
electronic platforms
and softwares,
therefore arises in the
market, as well as
reach both indoor and
outdoor customers in
an effective way.

When it comes to general outdoor promotion,
what bear in people's mind are something costly like
advertisement board. Distribution of leaflets is too common
which is not easy to catch consumers' attention. Thus,
they are being replaced by the new outdoor mode, which
has mixed mobile TV, light box and the distribution of
promotional products, in order to make the customer
outstanding among their competitors. "Both mobile TV and
light box make the traditional outdoor promotion attractive.
They serve generally in exhibitions. Participants tend to
demonstrate their products and booth location to the
target customers outside the venue in advanced." Iris and
Ann, who are people in charge of Big Thinker, the project
provider, indicated.

Regarding to the indoor sales, Iris and Ann said
that the population of smart phone and apps brings new

experience to consumers and breakthrough to service
providers on collecting data about consumption modes
and preference.

"Service providers only need to install a micro
Bluetooth technique receiver, users of preferential apps
are able to get the vouchers and relevant information 70
metres away from the shop. They can even tell the location
of the shop with the indoor navigation. Moreover, the
receiver can identify the customers, collect information
like the time duration the customer has spent in the shop,
their consumption preference and so on, which helps
service providers to promote based on target" For product
display, the transparent display light box with video
function has become one of the options for small shops.

WHIRH4 : FEEMBR AT Source: Big Thinker
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CMA Mini-outlet (6 photos)
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athing is necessary in our daily life except

four situations.
1. When the blood pressure is too low

The temperature of water for bathing is
generally higher which may cause vasodilatation.
Blood supply reduction may occur to people whose
suffer from low blood pressure and may lead to
collapse.
2. After drink

Alcohol suppresses the function of liver and
hinders the release of glycogen. The consumption
of glucose will be increased during bathing. Bathing
after drinking may delay the supply of glucose and
lead to dizziness, blurred vision, weakness, and even
hypoglycemic coma.

RAIZEEE - THHE : 3652 7676
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Bathing is not suitable in four situations

3. After meal

It is not suitable to bath one hour after meal,
or the digestion of intestines and stomach will be
affected. Because of vessel dilatation under the skin,
blood supply to the stomach will be reduced and lead
to glycopenia, or even collapse.
4. After work

After work, neither physical nor mental, it is
advisable to take a rest for a while before taking a
bath. Otherwise there may be lack of blood supply to
the heart and brain, or even lead to faintness.

fh 3 - EEFLBCE - {EH &R - Cookies
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How to raise up the marketing position and the marginal surplus

by changing product design
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owadays, there are many factors affect the market
demand. The closure of enterprises is mainly due to
the overstock of products. As the requests of customers
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CMA "Chairmen Chatroom" - Mr.
Nelson Law and Mr. Simon Leung | Precision Industrial & Artop Group
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are no longer the same compared to those in the past,
it is not easy for the products to keep the pace with the
market if they remain unchanged. Traditional supply chain
is therefore problematic with development, purchase,
production, delivery and sales because of the rapid
change in the market. Entrepreneurs find difficult to predict
and develop techniques and thus miss business chances.

The one-stop service of industrial chain design aims
at creating platforms for product design, industrial chain
collection, culture and technology, premium production,
brand strategy and skill development with product planning
and creative design, in addition to the cooperation among
enterprises. The product design does not only focus on
the image but the whole process including development,
supply, production and sales. As a result, customers are
able to enjoy the service that is reasonable, effective,
competitive and high added value. Also, the adaptability of
the enterprise facing fluctuation will be strengthened and
the high marginal surplus will be brought to them.

Through the industrial chain, the enterprise is
capable to keep itself influential. Traditional enterprises
will undoubtedly follow the mode and its popularity soars
consequently. What's more, the enterprise will certainly be
more powerful.

WHEESE : R HEM Source: Artop Group
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Members Showcase is now available on the website of CMA
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TD assist our members expanding their business and creating chances with diversified *‘*’r’ TN SRR AREAR
promotional channel, Members Showcase has been newly launched on our website. Via VYl mme.

the new service, the information of our member enterprise such as the name of company,
industnal category, products, telephone number, email address and official website will
be showed to the public randomly which creates a linkage between the enterprise and the
extemnal parties in order to explore business chances.

RFER: RERBARLE
TRAM TENTENER
il R

RIRIEYE: ki il.com
HMRES: 2773 6768
s -

A A i

WE EWET AREN | ARER

2014 FilRENNAWRENS K6 AN

WAEE SRNER BDREN AR

45 M 12 M QK

« I
- RREM

WEEE

i + .,; ;f[”:ﬂ'_: 55| oﬂf,__‘s‘.f',;.'f;'&"{l:i [Anct Q‘d

DEENERE
Ht R IRARAR
i Ht (B B A
Rt @RNR)ERD
REREHE
ERNE
ERRBRAARAD
, BARBARA
“ﬁ. it EDE

al|

l'l-'l

’rf’?'{\/ﬁ.

,..“J

1f —‘ﬁr-\]

.l | Q

\\a\“-’:;f\: “TP’F_%:" \ ‘I »\&
I
1

. . A

FHEREA

B|AAR

AL ENBAERAT
RiEER

EOS Hong Kong L|m|ted

}.{;‘n\- I 2 ﬁ..mi‘

BB
EikeREEEREARAR
WH=ERLEE
= IE BT
RETERRAA
BARE=E¥IEE
EE E#Mﬁ%

i S 6018 T/ & 5 B 4 B 7
9 SR SRS RS

ﬂﬁﬁ%ﬁm“ﬁk

PREEERARAR

FTRHEXBFEERAA

FHC(EB)BRAA

ﬁiﬁﬁﬂ(ﬁﬁ)ﬁﬂﬁﬂﬂ

ARBARAH

ﬁﬁﬁ%ﬁm“ﬁ

XHERERAGEEARLA

ERERRAA

HEREBEHARAR

BNARAR

BETE

HEMRASEEXERRAHE

EERRARAF

RERXEAREERRARAT

BEEXARAA

F-RABHERRAF

B & (BN AFAR AR

HEERERT

BEEEHRAF

{fﬁ%’

sure & Health |

Eﬁﬁ&ﬁﬁﬁﬂﬂj
EREFEREARAA

mET2ERMARAR

BEREABHERIMN
HBEERP O
BERARRAT

AIEEXARDA

L BEhaO
IEA R YIRA B

IARBRAE A AN BUDRE

FEEBRTEARAAF

BESNARARARA

BeERM

BRE (8 ERAR

RAPREEARRAAF

REAZBRARLF

RZRBEFUEARAA

Chicco

http Jiwww.cma. org. hkfﬂesﬁfckf:lesfcma _mps_ 2014. pdf
Qﬂﬁﬁiﬂﬁﬁ’ﬁﬁfﬂ@*ﬁ] % iﬂ‘%ﬁ‘ﬁﬂlﬁﬁ‘%%‘*ﬁ]ﬁ%& 2851 1555



MA
LR AN R

CMA 80th Anniversary

ME RN meoduction of New Members

AR ERESZERATE
Company : Queen Top Trading Limited
&k &5 T8/
Representative : Director
Ms Wong Ngai

Em: 85

Product : Alumimum ends

AT REERRAF

Company : Perfect Bird Nest Company Limited
A& ES FELRE

Representative : Director

Mr Kwok Hong Ping

B &R

Product ; Bird's nest

AT FRRX(EE)ERAF
Company : Wah Fung Medicine (Group) Limited
& BEE REELE
Representative : Director
Mr Chan Yuk Chiu
Em: BEEERRERER
Product : Dry seafood &
healthy products

Company : STD (Far East) Limited

ek : ByERAR AT TR (SR ME

Representative : Assistant General Manager

Ms Chung Lai Yan

Em: B

Product : IT &
computer

AT ATRERAT
Company : Field Leader Limited

5k @ BBE ZKELEE
Representative : Managing Director

Mr Lee Shui Ching Maurice(Henry Lee)
Em:ER
Product : Snack

LT EHEEBER
Company ;: Wah Sun Electroplating Factory
ik : SERREE FABEE
Representative : Business Development Manager
Mr Man Tik Yeung Dion
ER:BH

Product : Electroplating

[ CMA Monthly Bulletin ]

AE HRBHES A
Company : Eddie LM Kam CPA (Practising)
iz BREET HRBELE
Representative : Sole Prorietor
Mr Kam Leung Ming
B - et R ERE
Product : Audit &
corporate
finance

08 REERERAT
Company : Cleverly International Limited
Rk« BEEE R/

Representative : Sales and Marketing Manager
Ms Angie Fu
Efm : SR

Product : Ceylon tea

AT RENHEERAT

Company : IPower Technology Limited
&k | EH/ES BREAE
Representative : Solicitor/Director

Mr Chan Kam Ching Paul

Em  ALMRER R A0
Em
Product : Infrared radiant
heaters & related
products

A8 REERERAT
Company : Global Treasure Trading Limited
K&k HTEE GEEE

Representative : Managing Director
Ms Ko Lai Chi

Em: SiBSRE
Product : Komama Noodle

A ERERAT

Company : Desk Top Ltd

K% BRELE REEELE
Representative : Senior Vice President
Mr Tan Jason Shaw Tse

ER:BE !
Product :Bags |

AF EEAR

Company : Tomwell Company
ik EE ERELE
Representative : Manager

Mr Wong Tung Ming

Em : R

Product : Apparel

AR BEEXLT
Company : Luen Thai Footwear Co
3% : BTES RAERE
Representative : Executive Director
Mr Tan Sunny
EfmEX
Product : Footwear

A7 BEERERAT

Company : Luen Thai Holdings Limited
ik EE L
Representative : Director

Mdm Choi Suk Yan Belinda

Em iR

Product : Apparel

¥ Luenthat
B AT L 25 )

Luen Thai Holdings Limited

AT XAERAT

Company : Maze Ltd

ik  BBHEE SEERE
Representative : Managing Director
Mr Wong Stanley

Em B
Product : Food

A7 REFRBRAT
Company : Dluxe Bags Limited
ik - WE FEWME
Representative : Secertary

Ms Ho Lai Mei Claren

EnEE
Product : Bags

D7 BE(EFR)RREEFRAT
Company ;: G J M (HK) Manufacturing Limited
& : ByEE R SR FRka +
Representative : Assistant Project Manage
Mdm Li Kit Bing
Em k&
Product : Apparel

Company : Verte Company
%k B R %4

Representative : Director
Mr Ho Kai Leung Christopher

Em - R
Product : Apparel

WVerte

AT nEIEFERAR
Company : Yuen Thai Industrial Company Limited
43 : B8 REELE

Representative : President

Mr Tan Cho Lung Raymond

Em EBRE
Product : Active wear

Company : Tellas Company

R& - BB REWEE
Representative : Director
Mr Chan Wei Ben Benny

B - R#E
Product : Apparel

Company : Iconic Services Limited

i3k | MK FHEHREE
Representative : Brand Master
Mr Ma Kwai Kit Brian
Em: mREREE
Product : Integrating

brand, design

and project

management

=
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L) =EEHR
) I\Tc::mber Offers

Giorgio Vallino

85HT1EE o

Cecilia Yau Couture

HEeeEEZRRESA
HER - BEEAFEOE
EmE#  84E : Loro Piana,
Vitale Barberis Canonicoz

1A EEERARAZEHE

CMA members can enjoy bespoke tailoring suit

offers with the finest selection of suit fabrics

from ltaly, includes Loro Piana, Vitale Barberis

Canonico and Giorgio Vallino exclusively.

1. 15% off on the first bespoke tailoring suit order.

2. An extra FREE shirt on the second bespoke
tailoring suit order.

Terms & conditions:

FRERERE

iLoveCare Service Group

1. RREFRRAS (L / BidEtL)—
HZHK$150.0047#0 (ERER)

2. EPSeEED / EFIEsaasED / LMY
SAEE—H=HENMER

3. EFmmE{cR—ERES T

4, BEREREX  BEEERAR—5Z
hFER

1. Private Nurse (Registered/
Enrolled Nurse)-HK$150
discount (for first time use)

2. On-site Dietitian/Speech
Therapist/Physiotherapist-
Exclusive 10% off

3. On-site blood taking and
tests-up to 60% off

2. AHES —ERRMIMNNE 1. The offer is only applicable to the suit fabrics 4.Medical travel and

FF B TS — o T antoncd BLOYS B RAA : evacuation/Medical
ik, | 2. Customers musi present valid CMA member 1. AAWBBHM - LATAERA TN - Equipment-Exclusive 15% off
TR R MR Ciinis dUREE Danent 2 UISEEERARKERAERAM

1. EERRELMFARES - 3. By appointments only. j i:ﬁgg:ggiiﬁﬁ?efifjjn;

Valid until December 2015

2. ERRAEI/ERHTEXN 4. In case of disputes, the decision of Cecilia Yau Offer provided by:
BHEeRs - Couture shall be final. iLoveCareHK iLoveCare Service Group
3. WEEHEM - ' 40 - Enquiry hotline: 5584 6684
N Valid until 31 December 2014 BEHZ2015F 128 Eaie 5000 001 1
. Cecilia Yau Couture .
R o Offer provided by: EEEM: PHEEFEEN Email: Service@iLoveCare.com.hk
Cecilia Yau Couture EE &M : 5584 6684
BEE2014512A31H Enquiry hotline: 2851 7171 EE : 3020 9811
Fax: 3747 1304 . . :
BREE Cont e = : Service@ilLoveCare.com.hk
Cecilia Yau Couture Ms. Agnes Yau
@B : 2851 7171 Emai
{8 : 3747 1304

info@cecilia-yau.com
B#E A © Ms. Agnes Yau
EH ! info@cecilia-yau.com

VLS INS
‘ = & 5&%“ 4L ;‘I l.‘. YEE HOP LEATHER WARE FACTORY CO LTD
Yee Hop Leather Ware Fty Co Ltd Il % & & B B % &2 3

BEeeERREmeg 8 RiF R RAA : Terms & Conditions:

e E RS B AEminent 1, BRI EnEEHTREEES 1. Please present the CMA membership card
= (T R S P B B T EHhEEEEEEE - or BOC CMA credit card to shop staff before
M r R o e 2 REHFARM - payment.

1T (BEERZRNRIN) /] 2. Cash coupon is not accepted.
3. BEeEgR ¥ BFESE -
E MBS S8HTIRE - 4' NEEASS  SAFARERA 3. Photocopy of membership card is not accepted.
: = 4. In case of any disputes, Yee Hop Leather Ware
ARERRREE -

; Fty Co Ltd reserves the right of final decision.
Exclusive offer to CMA members:

Holder of CMA membership card or BRAME 20154124310 Valid until 31 December 2015
BOC CMA credit card is eligible to L
enjoy a 20% discount on allgre ular ok el Oftes piovded Ly:
10y & g BERARERLE Yee Hop Leather Ware Fty Co Ltd

priced item (excluded all platinum
collections) when purchase any
travel items at Eminent Luggage.

BN © 2489 9889

B : 2489 1289

EH : sales@luggage.com.hk
#831t : www.luggage.com.hk

Enquiry hotline: 2489 9889
Fax: 2489 1289

Email: sales@luggage.com.hk
Website: www.luggage.com.hk

TRERABFREECHERS  MRERAEEARATAME  SREATENEHITRR -

Any claims, disputes or complaints arising from the goods and/or services shall be resolved directly with the merchant by the members. The offer is not related to The Chinese Manufacturers' Association of Hong Kong.
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All New 2014
FHONDA ODYSSEY

ZE T E - R FT5TEMotion Adaptive
EPSEB D ITE M RMA  BLAVSAERE
TE BN I R4 - ABSKEBD * nng&i%
EESBAT  ERBEEBREAR
o B B AR E 1 i““ﬂ%&i@#y
2 o N LESSESFIEMRE - HeER
ERRLERALERE ' BEG-CONA
BIAT - TR EmARE -

FAMEOdyssey EAREREE - 2ERIMNETH LI rafted to the most exacting standards, the all-new
g
$Ea BB ASEE BTN L HNEERENR « 2 ODYSSEY is guaranteed to offer ulimate driving pleasure

that fills you with joy. The cradle seat has been thoughtfully

BhE a0 sl | FOA R iE B E BRI - LEDS

DGR EaRSDRERKEREEMN - LEDS made for maximum comfort. Equipped with a Smart Parking

& KZ BOE EBREHZH ERTEREK - BEME Assist System, it is a versatile and enjoyable MPV to drive.
SHERREANREY - STHEBTERBRE Elegant design. Stunning performance. The all-new ODYSSEY

is just how the new species of luxury 7-seat MPV should be.

+%%ﬂ-%m&£miﬁﬁ%-éﬁﬁiﬁﬁmﬁ o
I S EEERIFT R 300mmEHE S - B4 L EFE R
g1 e
#HT2.ARFH-VIEC EMES|EE - IRAE HE185MC -
o=z 1= Eiﬂﬁ"-ﬁ%'& REELESRE - AEEETK
BHIEANERZE - FEFMEZHELER - 2FEY
EOHEEBRM  30EZHUFRERREHA EOH

ENES -

AP EF%E Published by Membership Division



