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Basic Tips on Businessmen’s Dressing
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survey conducted

by the University
of Southern California
suggests that “a man’s
dressing and body
language contribute
55% to the first
impression that they
leave on others”.

As a businessman, an
expert or a leader, the
image of you represents
the brand and the
image of the whole
corporation. A carefully-
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deliberated dressing dwarfed by three to four centimeters because of the requires you to wear business casuals and at the same
style that suits your own loose trouser legs. time create a sense of authority, please pay attention
industry, position and ; : to the suit’s stiffness and color scheme.

PR AR R SRR LA The Right Size of a Suit Jacket:
1/P1aLs Wi i 1. Stiff wool fabric looks more authoritative than soft

more trustworthy, help 1. The size of a suit jacket is decided by the shoulder ;
’ : : flax fabric;
to broaden your social breath. It will ook stylish as long as the shoulders
network and lead your fit well. 2. Choose sleeved and collared top or with a jacket,
Bl g 1 hich f authority;
DR TRl cE 2. Do not choose a suit jacket which is so long that it covers Jy£5.an Rifspita sense of authosy
e S your whole hips or a suit jacket which is too short. 3. Know how to match different shirts and jackets, for
example, a dark blue jacket with white shirt look
§ The Qveraflimage 3. The sleeve length should match the length of P ¥y ]
i o - more prudent and authoritative than a dark blue
When designing your shirt’s sleeves that are beyond your cuff: 1.5 X i f
] ! ol jacket with gray shirt.
your own dressing, you centimeters of your shirt’s sleeves should show
should take the overall beyond your suit jacket's sleeves. The overall Remember: Knowing how to choose fabrics and
image into consideration. Do the suit jacket, shirt, tie, balance will be affected if they are too long or too designs of your suit jackets, shirts and ties, and how
trousers and shoes match one another? Clothes of short to be seen. to choose clothes that fit your own industry, position
i i i ir pri : : : i ill aff f th f
g 'taste nayEREdbet connect.lon UGS prices: 4. Slim-fitting trouser legs should show a little of your jiic flgure Ll aftesty Ol pieqgelonihe sepselp
but with the overall clothes matching. i : i . authority.
socks when standing straight, while classic trouser
o Size, Size, Size legs should stretch to the uppers of your shoes. ¢ Have Your Own Style
Too tight suit jackets and too loose trousers will Slim-fitting design is a better choice for bigger- The first problem to be solved when conducting
not possibly make you look elegant and tasteful, or sized and relatively shorter men! image consultancy from the customer is to find

his dressing style, which is also the most basic
and challenging process. From simply wearing

show your professionalism. In Hong Kong, a large

number of bosses have the problem of dressing P Sapiisagh SensEaf althorlly

“oversized clothes”. They choose clothes with large More and more businessmen tend to wear clothes to showing your own taste and charm,
waistlines to cover their beer belly; they believe in the business casuals as global economy develops. If you the determining factor is to know and to
shop assistants of famous brand and choose clothes want to show a sense of authority in the business establish your own style.

market, the best choice is two-piece or three-piece suit

ith wider shoulder breath and | I Imost
sty e U TR i e v ) (including the waistcoat) with a tie. If the DRESS CODE

stretching to their palm; their tall physiques were

MERIRAFE CHZFEXRER - ANa0fA/NNEFE »©  If you do not know your own style, you might as well fill in the following TR E DR R S A
WUTH [ EKRERE 1 THRIRBEREERK o "Style Assessment Chart” to learn which style you belong to. I B A R T5 028 B O 19 &

(ﬁ&?ﬁﬁg\ﬁg%ﬁﬁ 4:35291 B¥@A 4 K594 1) (Please fill in the chart with 4, 3,2 and 1. 1 represents the lowest degree.) 1&&%@ , yu%m—(%Z{Abﬁﬁfﬁg
1. B—1E & & /R You are more likely to be = — 35 iﬁz&
A. BIGAIE B. EMER C. BB D. RIBHTX C 9B = e

Fashionable & creative Traditional & elegant Kind, natural & unrestrained Romantic & gentle @C %&Tmﬂj] 1/]\ ifﬁ%uiﬁf
2. iR =# V8 G Your favorite accessories are }EM\E/]EFZYEEE o

A. FERMA B. #EWRAT . fBE . REHER .
Exaggerated & big Concise and decent Simple Exquisitely designed You will be able to

3. IRZFABR AT B HIENTE Printings that fit you well are strengthen your own style
A. Bl RV ENTE B. RAIKABT BT . RETEAR and characteristics through
i Highly al’tlST.IC printings : Re.gular geometric flgures Stripes/ plaids Beautiful flowers modeling skills after Iearning
4. W ABRIIEM Which of the following best defines your personality? bout d . tvl
A. %2l B. L8 HB VT aboutyourown dressing style.

Strong Calm Natural and unrestrained Tender/ gentle If you still cannot determine
5. R E®LTE Colors that fit you well are your own style, please contact

A. KIEEEE B. R C. RithEBR KRB MBER me and let me he|p you to
Eye-catching colors Neutral colors Earth-toned colors Light colors/ pink-toned colors .
further plan the dressing style

6. B NERSRAR KR EFE ? What kind of clothes do other people think fit you well? iall i df
A. B EREHRR B. RHENBFF R C. IR EE R SRR HE SpeElz iy ieleieel el e
Fashionable & distinctive Classic clothes that will Casuals/ gym suits Flouncy/ silk clothes
clothes never become outmoded ﬁ*ﬁﬁ%{ﬁ :
7. EANBEIREER ANEEEIR ? How do you prefer being looked like among a crowd of people? ) - e .
A BRI B. (EARE C. MBARBETR CRX T 2B ARE# Christine Zhou
Special & distinctive Low-profile & graceful Comforting like sunshine Gentle & cultivated ( 484t : www.christinezhou.com)
FEHETHED Total scores
AER@S B IHE S CIHED D 1545
Total score of items in column A Total score of items in column B Total score of items in column C Total score of items in column D Information provider;
) Image consultant Christine Zhou
BLEBRAZDIENES D8 &EEEBAIRA Compare the total scores from column A to column D. The highest-scored column RN R T R (T )

ETTEEZ?HW\ represents your featured dressing style.
OAIZ: BB ERNIE BT - O A: Dramatic style: bold dressing showing a strong sense of art.
OBIA : %ggg %zz,gggjgykgg O B: Classic style: classic and elegant dressing.

OCIla : g8l %ZZLX TREAET  HE o O C: Natural style: mainly comfortable, natural and unrestrained dressing.
ODIg: R;E8 » EXEHRIE - O D: Romantic style: gentle and emotional dressing.

sape 2851 1555
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An Introduction of the CMA Standing Committees (11)
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As a sequel to the introduction of standing committees
in the last issue, we will introduce the other
committees in this one.

Industry and Trade Standing Committee

The CMA's Vice President, Mr. Yeung Chi Hung,
Johnny will serve as Chairman of the Industry and
Trade Standing Committee, the objective of which is to
accelerate industrial development in Hong Kong, promote
the bilateral trade and cooperation between Hong Kong
and Mainland China as well as oversea regions, collect
opinions on related industrial and trade policies, give
advice on government and related affairs, and assist its
members to resolve difficulties in business and trade.

Education Committee

The CMA's Executive Committee Member, Mr. Lo Yuk
Lam will serve as Chairman of the Education Committee,
which is specifically responsible for giving advice on
educational policies in Hong Kong, among which industrial
education and training are especially prioritized. In addition,
the Education Committee is also responsible for reviewing
appropriation requests of the two secondary schools under
the CMC’s administration and giving advice to the CMA on
the examination and approval of these requests.

Manpower Standing Committee

The CMA's Executive Committee Member, Dr. Lau
Kin Wah, Kevin will serve as Chairman of the Manpower
Standing Committee, which is specifically responsible
for studying and exploring the manpower development
in Hong Kong, and giving advice on other categories
including relevant policies and reform schemes;
meanwhile, this committee also discusses the consulting
reports on manpower resources made by the government
or related organizations and responds to such reports on
behalf of the industrial circle.

Public Relations Standing Committee

The CMA’s Vice President, Mr. Ng Ching Wun will
serve as Chairman of the Public Relations Standing
Committee, the objective of which is to improve the CMA's
reputation and status in both Hong Kong and abroad as
well as strengthen its influence on government policies
through a series of public relations promotion activities.
The CMA maintains a close tie with local media and
exchange ideas on economy and other social issues with
each other. The committee also supervises the publication
of the CMA's journal “Hong Kong Entrepreneurs” together
with the CMA’s contribution to major newspapers and
journals in Hong Kong.

The SME Committee

The CMA's Vice President, Dr. Ng Wang Pun,
Dennis will serve as Chairman of the SME Committee,
the objective of which is to solve operation problems
among small and medium-sized enterprises, and to assist
their development through different activities, such as
symposiums, questionnaire surveys and business visits.

Committee on Sustainable Development

The CMA's General Committee Member, Dr. Chai Ngan
Chiu, Sunny will serve as Chairman of the Committee on
Sustainable Development, which is specifically responsible
for studying policies on sustainable development in Hong
Kong, so as to realize a balanced and lasting development in
economy, society, environment, etc.

Innovation and Technology Committee

The CMA’s Executive Committee Member, Dr.
Chan Kwok Man, Edward will serve as Chairman of the
Innovation and Technology Committee, which is specifically
responsible for the study and overall planning of the CMA's
opinions and work in promoting Hong Kong's industry,
enhancing the innovation capacity, improving the content
of high technology and'high value added. In addition, the
committee will devote itself to Hong Kong's development in
new technology through their commitment to promoting
and assisting the CMA members in their knowledge and
application of new technology, which would help them
to march toward high value added, and further promote
creativity and teamwork among different industries,
academic circles, the government and the people.

The Greater China Friendship Committee

The CMA’s General Committee Member, Dr. Lo
Tai Chin will serve as Chairman of the Greater China
Friendship Committee, which aims at playing a more
important role in enhancing cooperation among the
greater China, and strengthening cultural, artistic, sport,
economic and trade ties among Mainland China, Hong
Kong, Macau and Taiwan through social communication.

Mainland - Hong Kong Business Opportunities Committee

The CMA's Executive Committee Member, Dr. Wong
Chun will serve as Chairman of the Mainland = Hong Kong
Business Opportunities Committee, which is specifically
responsible for exploring the economic situation, industrial
and trade projects in Hong Kong and Mainland China,
and setting up database to provide more channels for
disseminating information. The committee will regularly
send exploratory delegations of business opportunities to
Mainland China to look into potential projects, assist those
in different industries to explore and broaden their business
opportunities and promote economic and trade cooperation
between both sides of the Strait.
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Scientific research funded by Innovation and Technology Commission — Xiii:
Knowledge-Based 3D Shoe Design System enhances the innovation capability
of local footwear manufacturers
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he majority of Hong Kong footwear companies

used to engage in OEM production for leading US
and European brands. With improving product designs,
manufacturing technologies and quality control, more
and more companies are shifting towards higher value-
adding ODM and OBM operations. To sustain growth, the
local footwear manufacturers have to address the market
demand for quick response, high-quality prototype and
small batch production.

A 1y
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To assist the industry to shorten the product
development cycle, the Hong Kong Productivity Council
(HKPC) and the Hong Kong Research Institute of Textiles
and Apparel (HKRITA) jointly developed a knowledge-
based shoe design system with support from the
Innovation and Technology Fund. Making reference
from shoe design practices and procedures in actual
production, the system can facilitate footwear designers
in adopting 3D CAD software, enabling them to quickly
master the skills of drawing freeform vamp.

The system also contains a 3D database with over
400 common shoe last templates for footwear designers
to choose from. To speed up production, the system
features an automated pattern generation function.
The 2D paper pattern generated from 3D design can be
modified easily, making the process faster, more accurate
and environmental friendly than the traditional method.
In addition, 3D grading of shoe design and 2D grading
of paper pattern enable the generation of multiple
paper patterns of different sizes at the same time. This
can enhance production efficiency while ensuring
consistency in product quality.

Interested members can contact the information
provider (Hong Kong Productivity Council) for more
details.

BRMBERES  EREEHRER

T 5E © 2788 5544 THES : automation@hkpc.org
Information and photos provided by:

Hong Kong Productivity Council

Tel : 2788 5544

Email : automation@hkpc.org
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Exclusive to CMA members -

Tesla Test Drive Event

SEE

Event
H B Date 6/3/2015
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ERE 2542 5765

Enquiry Hotline
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12/3/2015

2542 8616

9-13/4/2015

2542 5764

B € Mini-outlet BMEEEXMEZR
CMA Mini-outlet

CMA Film Show

17/4/2015

2542 5765
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Introduction of
New Members

AR BEEREERAR

Company - Keen's Manufacturing Limited
RE:HITES ZHaxE
Representative - Managing Director

Ms Sham Sun Yu Eugenia

Em RREEREEE
Product - Packaging bag &
safety belts

AT ERRTT (FE) BRARA

Company - DBS Bank ( Hong Kong) Limited

3R * EHREE (BERKBIRITHEE ) RE
HSRa

Representative : MD, Head of Insitutional Banking
Group, HK

Mr Cheung Kin Sang

Ea RITRERMRT

Product :
Banking Services i S —
N e

AT REXTERERBRAF
Company - Wei Chuan World International
Company Limited

57 | EACIE BpokaR s
Representatlve General Manager
Mr Cheng Wing Keung
B L EBmAKRE

Product : Soya sauce

ANFBEETRER (FE) GRAF
Company - The Hui's Group (HK) Limited
& HERMSME MEELE
Representative : Sales & Marketing
Director

Mr Kwan Ka Hung Thomas

B KRERREEE
Product : Fruit &

vegetable [
(agricultural products)

Company - Gobitech Limited
R © TTEUHRE B3 m] in/)\iA

Representative : Managing Director
Ms Au Young Ho Yan Judith

EE EIEI T%ﬁ. = EIEI

Product : Healthcare
products

i-'uu A

1A EEHBERRREERAR
Company - Yiu Hing International
Development Limited
K&E  ESE HKRANE
Representative : Director
Ms Huang Ling Li

Ef RERSRNRE
Product  Houseware &
electrical appliances

AR - EREEERAR

Company - Pay and Pay Ice Cream International Co Ltd
Rk | RHERLE BHREELE

Representative - Marketing Manager

Mr Law Ka Yuen Franki
B B

Product - Ice cream

AR ERERERAR
Company : Max Group International
Limited

K& MnREREE RES/E

Representative : Business Development

Director l

Ms Chan Po Ying
ER ETEHBTE i
Product - E-commerce |
platform k

Company : Ensec Solutions Hong Kong Limited

KT ERRTE A8 LS

Representative : Managing Director

Mr Ho Chuck Fung Alex

Ef RERR

Product - Security Systems

s

ElSELC

7 BMESEBEBRAR
Company - Hiyori Company Limited
KR EE kL
Representative : Director

Mr Lee Kin Kwong

Ea o BA#EE

Product : Japanese

Iron Kettle

A BIZERRERBRAR
Company : Pretty Skin International
Group Co.Limited

R PITES BIAENE
Representative : Director

Ms Kwong Yan Yuk Rita

B bHaERE
Product : Cosmet|cs &
skin care products

e idgreear ity Mo

A7 - PEFE S RREFRAR
Company - CNI Fashion Limited
KK EE TEELXSE
Representative : Director

Mr Lee Kin Chun

Em RERAK

Product * Garment &
underwear

S PR MOMET

NE) AR M EBRAT
Company - Sino-Asia Pharmaceutical
Supplies Limited

LR | B EmmRTE
Representative - General Manager
Mr Wong Yuk Ling Kenneth

ER RRARES "
Product : Health fee®,
roduc ea 3 A

supplements & medicine

NR) BEREEEGRAR
Cachet Asset Management Limited
K& EFE BFEWIVE
Representative : Chairman

Ms Chow Chin Yui Angela

A 2R

Product : Financial

services

CACHET

Asset Management Limited
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2015 ZRFFEEHERRE ( TH)

Zodiac Horoscope in Year 2015, Vi Wei Year of Sheep

dlk

eng Shui is a unique Chinese cultural landscape. Feng Shui emphasizes the harmony

between human and nature and is the pursuit of an ideal living environment and
development. Feng Shui affects you every moment of the day. Good Feng Shui comes to
mean good fortune, helping people to get things done with multiplier effect. Bad Feng
Shui means bad luck which affects one’s wealth, health, and interpersonal relationship.
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HEFH (LLIFRFE)
1925 1937 » 1949 > 1961 >
1973 > 1985 » 1997 » 2009

SEHEAL SERMPAKRBR

HAEFEH (LLIFERHE)
1927 ©/1939 > 1951 1963 >
1975 > 1987 » 1999 » 2011

HEFH (LLNIFRHE)
1926 » 1938 > 1950 » 1962 >
1974 > 1986 * 1998 » 2010
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HAEFD (LIIERFTE)
1928 © 1940 1952 > 1964 >
1976 > 1988 + 2000 » 2012
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1929 1 1941 1953 » 1965 °
1977 > 1989 » 2001 » 2013
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HEFH (LIIFERFTE)
1930 1942 > 1954 1966 °
1978 » 1990 + 2002 » 2014
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Introduction of the Feng Shui Master:
Master Spencer Lee (also called Shi Sir), has studied Duane Horoscopes and Feng Shui for over ten years, and knows quite a lot about them. In 2010, he
established his own Seminar of the Tao of Nature and Feng Shui Numerology to teach students about such knowledge. Now he has students everywhere and

finally succeeded. Nowadays some of his students have also become professionals in metaphysics.
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Member Offers

REESELEER BEMERDEAERD

Personal Stylist, Christine Zhou Attivo Health Care & Physiotherapy Centre

H 3
EEeEsEE Attivo #E#
f?ﬁgg%\%@ﬂ?ﬁ@%%ﬁ/%ﬁﬁﬁ P AJE
ﬁa%é“d\ﬁ—??ﬁ%ﬁi%/ BEETKEAMBEEIT - LI BEEegaRE "
) 8 TEHEXEABKEEDHT %ﬁ/ﬁ%ﬁﬂﬁ%/\?ﬁ HB(EHF]E)
(http.//www.chr|st|nezhou.com/#personaLcolour) ° J\IT ~ WIBE R E HKS150 ©
CMA members who go to Personal Stylist Christine Zhou can enjoy: Exclusive offer to CMA members:
1) Free consultancy and style analysis about the professional image/ 20% discount on physiotherapy treatment,
leader’s image for the first hour, and special price (HK$150) for physiotherapy

consultation, 20% discount on tailor-made

2) A 20% discount on the professional analysis of personal color scheme a2k
corrective insole.

(http://www.christinezhou.com/#personal_colour)

EEAME 201545 6 8 305 1R R ABAI - Terms & Conditions:
EEHEE SERIEE IR facebook EEH https:// Please visit our facebook page for latest
BEEM  BEEFKER Christine Zhou www.facebook.com/attivo.healthcare ° information, https://www.facebook.com/
BEE : 9086 3565 ERRHEM - attivo.healthcare
T © services@christinezhou.com ! ¢
481t www.christinezhou.com BEHHZE 201556 A 30 H Valid until 30 June 2015
; fA ] 3 Offer provided by: Attivo Health Care &

Discount valid until: June 30", 2015 {E%%{% B RAREA O Physiotherapy Centre

: BB : 23170006 Enquiry hotline: 5488 2333

Discount provided by: Personal Stylist, EH : attivohealthcare@gmail.com
Christine Zhou

Inquiry: 9086 3565

E-mail: services@christinezhou.com

Website: www.christinezhou.com

Email: attivohealthcare@gmail.com

HAREEARL T
APower Holdings Limited -npﬂwﬂf

3 — FEEgEEE
ﬁggﬁﬁmﬁ;" HOMEESH 1) fﬁﬂﬁﬁ% Enerpad {##£5\, USB &3 + AIIREE

Hometech Medical Limited MP-6000 STEESAS #ﬁfj il -
BEeeSHEERNERESERE [RTEETRE, TS FEEE i A )RR R R
$8,820 ° ZKIR2E BTN | 9 ?ELW\L $16,920 - HRE REZE 9 ¥ 1 3 N ,
FA PR EHE S 2 iSleep 20i 2B BRI AT 7 HTEE(E $13,160( R 3) M?:Eﬁ((;ggo?m% ESEE HKS398 » &

1E $18,800) ° iz
CMA members who are diagnosed with sleep apnea can enjoy the following &G 1203(})<é;29(;00mAh) BAZEREHKS498
=215 S

special offers: “Mini CPAP"10% off special price $8,820. “Mini Smart Auto
CPAP"10% off special price $16,920. Other products up to 10% off. Bring in any
brands of used CPAPs/ Auto CPAPs to purchase iSleep 20i Auto CPAP will entitle

>.

>

4

=

>

Exclusive offer to CMA members:

ou 30% off special price $13,160 (Original price $18,800). i ' 1) 20% off for Enerpad Power Bank (based on
4 i ¥ HERAR MG-9000 MG-12000 Suggested Retail Price).
fl§ R AmEl : Terms & Conditions: 2) MP-6000 (6000mAh) SPR HK$268, Member
. MERAFEE REEBEBRATR 1. In case of disputes, the decision of Discount Price HK$214.
BRIRTERE - Hometech Medical Limited shall be 3) M_G'gooop(gooﬁ?sgk]‘)sspl:{ HK$398, Member
t Price :
2. =9V = o A final. Iscoun
e el sl ik R 2. This special offer must be used within 4) MG-12000 (12000mAh) SPR HK$498, Member
BEABZE 201546 5 308 the promotion period. First come first Discount Price HK$398.
serve until stock lasts. B2 B A Terms & Conditions:
BEIRM  BERE =1 i % ;
g%%% . i%%ﬁﬁl‘EAE Valid until 30 June 2015 BEY) HK$500 @ Al =B H0EMRTS  Purchase HK$500 or more can enjoy free local
Eﬁ_gom 3995 (RBEARTEREEE) - delivery service (Only for urban area and
gxgm/\ 25, \1f Offer provided by: Hometech Medical commercial buildings).
¥ 7 Limited %\ HAZ 2015 12 31
B Ef © queeniechoi@hometechmedical.com Enquiry hotline: 3950 0992 BERBE F12 8 H Valid until 31 December 2015
N - Biag 3 AT
Eax.t30(37 3?95.,\/‘ OilkienieChol E%}gi’\ . BAREERRAR Offer provided by: APower Holdings Limited
4 SRR O Vo Tl EREm : 23972148 Enquiry hotline: 2397 2148
[ It Email: fBH : 23980207 Fax: 2398 0207
Jdiy . iechoi@hometechmedical.com TR ¢ i .
? B R &) - info@apowerhk.com Email: info@apowerhk.com
5 #BHE * www.apowerhk.com Website: www.apowerhk.com
W
FABEEABMPREECEHERS  MRZFHEEARE MUY - DEBBPERDH S S KR -

Any claims, disputes or complaints arising from the goods and/ or services shall be resolved with the merchant by the members. The offer is not related to The Chinese Manufacturers' Association of Hong Kong.
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2T HE e-NV200 4 545 55 LEAF 278 - ik & N issan e-NV200 is the second electric vehicle to be

sold globally, following the best-selling Nissan
LEAF. The e-NV200 further contributes to Nissan's
leadership in the zero-emissions domain and drives
innovation in the automobile market.

BIE_FREREENHELERIE -
e-NV200 £ —F @t HEAETH M BAENREH
i - 3 5| ETEE T 5 R BIFT A o

e-NV200 offers all of the spaciousness, versatility
and practicality of its base vehicle, NV200, the
multipurpose commercial van. It also delivers
advanced performance that can only be achieved
through the powertrain of the Nissan LEAF. The
e-NV200 provides exceptionally smooth acceleration
and quietness, driving characteristics that are unique
to EVs, while keeping CO2 emissions zero at the point

e-NV200 E B B 24t 7 IR R A NV200 % 1) &
HAREERSNEHNZERMN ZWERERN
JN¥EH B E LEAF B9 £ #i3R 37 - e-NV200 2 £ &
BIEE B _NFENENESFERSE - [
AR —E/LIRTHER - 2T HE e-NV200 A
SRR E SRR FE M - BEE LB IB 90kW Y

BHEINE . BEeNV200 EEE R B R EHIE
B1TE 165 2B (NEDC R ) E@ETEERHEL
WmEBEBREBHEAmMERENBREERZ K- HE
e-NV200 32t 7 Bz &+ B AU SR - WaE AFLR

of use. The electric motor is powered by advanced
laminated lithium-ion batteries with an output of
more than 90kW. The car has a range of 165 km
(NEDC mode) between charges, making it a practical

proposition for many urban drivers. The new e-NV200
also has 5 and 7-seat versions, which can be utilized
as passenger vehicle or commercial vehicle.

EBEAELE -

#R 1& Specification

E B KE Electric Motor: [ =R R EEEZE AC Synchronous Motor

EitFE Battery Capacity (kWh): 24

R XHEH Max. Power (kW): 80

Lo b TG (LU 254 : 4% CMA Enquiry Hotline © 2262 1042
#&MBEM Cruising Range (km): 165 (NEDC mode) ERUSH  ASEEABRAT
EEEN# 5k Driveline: Front motor, front wheel drive Sonrerss Homest: Histions L

A= 2R{E Published by Membership Division




